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Don't just relocate. Reinvent. Use Maryland's appetite for
innovation, diverse talent pool, and connected location to
fulfill your biggest ambitions in business and life.

Get going:
business.maryland.gov/move

#l Most Diverse State - East Coast
(U.s. Census)

#1 Federal R&D Obligations
(NSF & U.S. Census)

#1 STEM Concentration
(Bloomberg)
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#1 Right here in Maryland,
we're able to pull in folks
that have worked on national
security challenges, and

our combined experiences
are absolutely part of

what makes us successful.
Innovation is a daily
occurrence in Maryland. #

Robert Lee
CEO & Co-founder, Dragos
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#1 Maryland's talent pool Is
tremendous, and the cost of living
here Is affordable. So when you
marry those two things, really we
Kind of feel like we hit the Jackpot

| have woul
3 the West Coast. | could
not Imagine having my
business headquartered

anywhere eise. ##

Ellington West
CEO & Co-founder.
Sonavi Labs

Maryland.”

All Von Paris

CEO & Founder,
Route One
Apparel

My company makes gear
adorned with the Maryland
flag, but our Maryland pride
runs so much deeper than that
I'm proud to run a Maryland
based small business, and

find all the resources and
support we need right here in
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Most improved Technology & of the top 10 mast
stato for Business Sclence Workforce culturaily diverse cities
CNECQ) (Milken institute) In the US. (WalletHub)
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Most improved Technology & of the top 10 most
state for Business Science Workforce culturalty diverse cities
(CNEC) (Milken Institute) in the US. (WalletHub)
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SPECIALIZED
~ TECH TALENT:
v THE KEY TO

SUCCESS

-
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Robert Lee
CEO & Co-founder, Dragos

Dragos iz on a critical mission: Protect the nation’s industnal
Infractructure from cybar attacks. The company i fusiad by well-

trained, passionate people drawn to Maryland’s enviable work-life

balance and investrment in nurturing  leading edge tech workforce

The team’s combined national secunty expenence is absolutely part of

what drives Dragos, according to CEO Robert Lee.

To succeed in business, having a dive f is not just the right

thing to do, it’s critical for keeping your company competitive and
How is Dragos pulling such a rich assembly of specialized talent? By

thriving. When thinking ab

t diversity, maybe you've been asking
having its headquartsers in the same neighborhood as the NSA and
"What can my business do?” and coming up short. So maybe it's

. . ' U.S. Cyber Command.
time to ask: "Where can my business move?”

READTHERY FIND CYBER
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